




MEET “LOS SABORES”
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Los Sabores Gigantes

Mac (Green Apple)
Who is he?
He’s a former prize fighter and all-around badass.

How does he flavor?
Through brute force.
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Los Sabores Gigantes

Flint (Fire)
Who is he?
He wants to follow the Rancher’s example, but he just 
can’t do it.

Somehow his blood pulls him to do evil and make heat 
(he’s the love child of Satan & a cinnabon). He’s mischie-
vous, humorous.

How does he flavor? 
Flint releases fiery taste whenever he does something 
naughty.
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Los Sabores Gigantes

Inga (Lemon)
Who is she?
Vivacious, flirtatious and infectious, Inga wants to 
spread the lemon love.

How does she flavor? 
Inga’s a kisser.
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Los Sabores Gigantes

Gary Grape (Grape)
Who is he?
Gary is a man of the world. He has been there 
and done that, honey. And he wants everyone 
to help others to make their surroundings a bit 
more “now,” a touch more à la mode, and a 
great goopy grape more gorgeous. He’s fabu-
lous, and fabulously enthusiastic, but he has a 
snippy side, too.

How does he flavor?
Gary uses his magical lasso to change his sur-
roundings and spread great grape flavor. 



©2005 OgilvyOne worldwide.

Los Sabores Gigantes

The Bings (Cherry)
Who are they?
Betty, Gloria and Simone sing with voices of an-
gels à la the Andrews Sisters. Pleasant, encourag-
ing and delightful but unfortunately they sponta-
neously release their flavor with Tourrettic bursts 
from their mouths.

How does they flavor? 
The Bings sing, and then spit.
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Bella (Blue Raspberry)
Who is she?
The one who was at the head of your class? 
Yeah, that’s Bella. She also happens to be the one 
who set the curve on the AP physics exam. She’s 
smart,quite a looker and a natural born leader.

How does she flavor?
She ponders it out. When taken to thinking, ques-
tioning or coming up with a good hunch, blue 
raspberry spurts her flavor right out of her noggin’.
Made for a mess at the National Spelling Bee.
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Los Sabores Gigantes

Weston (Watermelon)
Who is he?
Asexual. Very anxious. He/she wants to share his/
her watermelon goodness, and he/she’s itching to 
do so. But once he/she figures it’s time to do it, it’s 
too late and he/she just leaks it out as he/she says 
“Seeeeeeeeeeeeedsssssssss.”

How does he flavor? 
Weston leaks.



BACK ON THE RANCH
   WEBSITE CONTENT
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CHARACTER CONFESSIONS
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PLAY CODE REDEMPTION
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VIRAL COMPONENTS
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Interactive, engaging solutions from Pulse 3D allow consumers to create and deploy virtual 
Jolly Rancher characters through their mobile phones. 

Patented Pulse 3D software transforms standard digital images (photos and illustrations) into 
interactive, animated characters that do not require plug-ins to view or hear.

Choose your favorite character. Text your message and send it to your friend.

The Jolly Rancher character will speak your message to your friend in his/her own voice and 
in 3D. Or you can speak your message into your phone and have the character deliver it in 
your own voice. 





FIRST ENCOUNTERS
AND SHARING THE FLAVORS
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AIM ICONS
Instant messaging and chat is an integral part of the target’s lifestyle. 
The Jolly Rancher character buddy icons are the ultimate pass along, 
allowing the user who relates to their attitudes and personalities to 
use these icons as a badge of cool-ness.
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BEACH
At Spring Break, college kids are surprised and intrigued when they arrive at their favorite beaches 
in the morning. Hundreds of our creatures are half-buried in the sand.
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MOVIE THEATERS
A great tie-in with JR’s in-theatre sales or an accompaniment to in-cinema ads (spots or slides), over-
sized characters loom in theatre lobbies all around the nation.               
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VIDEO GAME TIE-IN
The Sims allows players to create and play simulated worlds of their making. And it 
looks like their world just got a whole lot better. 
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THE UNLOCKABLES
Using Play Codes from inside wrappers of Jolly Ranchers, gamers will be able to unlock 
and play the characters in top-rated video games like SSX4, Need for Speed, Sims, and 
more. 

The unlockables will also provide added value to the game, such as tips and tricks, and 
customizable character rewards (Branded Snowboards, Special Purple Tracks, Custom-
ized Jollied Cards, and special Jolly Events). 
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ORIGINAL DISTRIBUTED CONTENT
Original branded games will live on gaming sites like Yahoo! Games, MSN Games and 
Pogo which will raise awareness as well as drive traffic to LosSaboresGigantes.com. 
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TV BANNER ADS
To raise awareness the characters will appear during the target’s top rated TV shows in 
short animations on World Wide Wrestling, NASCAR, among others. 



BRAND EXTENSIONS
LIFESTYLE AND CHARACTER BASED GOODS
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JOLLY RANCHER FLAVORED SLURPEES
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JOLLY RANCHER FLAVORED LIP BALM
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JOLLY RANCHER FLAVORED LIP BALM
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JOLLY RANCHER FLAVORED READY-TO-EAT GELATIN



©2005 OgilvyOne worldwide.

JOLLY RANCHER FLAVORED SINGLE SERVE DRINK MIX
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JOLLY RANCHER SINGLE FLAVOR CONTAINERS
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JOLLY RANCHER SINGLE FLAVOR CONTAINERS WITH 
LIMITED EDITION TOY CHARACTERS



CHARACTER BASED PRODUCTS
WIND-UP TOYS
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CHARACTER BASED PRODUCTS
FIGURES AND CANDY CONTAINERS
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